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A battle in St. Louis over whether 
Wal-Mart can bully local stations into not
airing a union radio spot is a grim warning.
And the national political fight over whether
the FCC can deregulate the media is another
alarm bell. The working class must plan 
how it can gain control of the radio and tv
environment. In this issue:

• UFCW’s Statement
• UFCW’s 2nd radio spot
• Editorial of St. Louis Post-Dispatch

UFCW Statement

UFCW 655 airs second
Wal-Mart exposé spot;
focuses on gag attempt
August 27, 2003—St. Louis’ United Food and
Commercial Workers Local 655 has launched the
second phase of its campaign to shed the disturbing
light of truth on the anti-people policies of Wal-Mart with
a second radio spot being aired on four local radio stations,
Local 655 President Robert Kelley announced today. 

A third phase of the union’s campaign will begin within
the next two weeks. Two weeks ago, retail Goliath Wal-
Mart’s legal firm wrote all the radio stations demanding
that Local 655’s spot be banned from the air. Local 655
defended its ads as appropriate and accurate. 

This week, the union launched a second 60-sec. radio ad which
focuses on Wal-Mart’s attempt to stifle free speech, asking the
critical question: “Doesn’t Wal-Mart need to improve employee
benefits instead of trying to shut down discussion of them?
Shouldn’t this make us all think: How low did they go to offer us
that low price? And how low are we willing to go to get it?” 

The ad continues to point out that over a half-million

UPPNET Editorial

Labor must get serious
about a media strategy
By Howard Kling, UPPNET President 

Labor has got to think more clearly about media and com-
munications and come up with better means and a better strat-
egy for fighting in the arena of ideas and images.

The need for such a strategy has been present and unmet
for so long that the situation is desperate. The well-planned,
well-funded and incredibly successful right-wing media
juggernaught has now been nearly institutionalized within
the accelerating and dangerous conglomeration of the main-
stream media in the hands of fewer giant corporations. 

What there was of democratic communications within
our culture now largely resides in the imperfect and limited
world of the Internet and the small but significant alterna-
tive press. Labor must develop a comprehensive, progressive
and deliberate media and communications strategy to match
this alarming development. To do this labor will need to
challenge the corporate media politically while at the same

Continued on page 2

Wal-Mart tries to silence union radio spots

An editorial cartoon from the St. Louis Post Dispatch reflects community alarm
at Wal-Mart’s bid to force local radio stations to stop airing a UFCW public
service announcement. Read the Post-Dispatch editorial on p. 2.

Continued on p. 6
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Wal-Mart employees do not have the company’s health
insurance, despite the fact that last year it earned an 
estimated $7 BILLION in profits. 

Notes the ad: “Seems Wal-Mart, the world’s largest cor-
poration, with estimated annual profits of seven billion dol-
lars, doesn’t want local radio listeners to know how few of its
rank-and-file employees Wal-Mart insures or that those that
do, pay a lot more than an average American employee pays.” 

Check Out walmartwatch.com
The ad urges listeners to get more information about Wal-

Mart by going on line to walmartwatch.com. Wal-Mart
claims that over 90 percent of its employees have health care
but in their Form 5500 required by law, it admits that only 46
percent of all their employees participate in the company’s
plan. That includes supervisors, managers and anyone who
might have single item coverage like eyeglasses or dental.

In a surprising revelation, Wal-Mart admitted that the bal-
ance must depend on government-sponsored programs like
Medicare (Editor’s note: our tax dollars are subsidizing Wal-
Mart!), COBRA (which the employee pays full premiums to
continue their former employer’s health plan for at least 18
months) or their working spouse or parents to get health cov-
erage, that Wal-Mart does not provide for them. What Wal-
Mart is bragging about, indirectly, is that it is shifting its
costs of health insurance to others, feeding their own profit
bottom line, and providing Wal-Mart with an unfair, if not
unethical, advantage over its competitors, Kelley stressed.

In St. Louis, the local food chains provide a progressive
health benefit package that has been negotiated by UFCW
Local 655. Local 655 represents over 15,000 members
working in the 46 counties throughout the eastern half of
Missouri. Local 655’s members are employed in food stores
(its largest single division), the professional nurses at St.
John’s Mercy Medical Center (the first hospital in Missouri
to be organized), shoe manufacturing, packinghouses, and
a number of miscellaneous plants. The union negotiates
more than 100 contracts. For More info: 314-535-4900.

THE TEXT OF WAL-MART SPOT (No. 2)
Do your teenagers ever get angry when you bust them

for doing something they shouldn’t have? Now it seems
even giant corporations can become very upset when
someone tells on them. On August 14, the Post-Dispatch
ran a front page story about Wal-Mart. Wal-Mart
demands that five St. Louis radio stations stop running
a commercial reporting at least 600,000 Wal-Mart
employees don’t have health insurance. Seems Wal-Mart,
the world’s largest corporation, with estimated annual
profits of seven billion dollars, doesn’t want local radio
listeners to know how few of its employees have health
insurance or that those that do pay a lot more than an
average American employee pays. Doesn’t Wal-Mart
need to improve employee benefits instead of trying to
shut down discussion of them? Shouldn’t this make us all
think: How low did they go to offer us that low price?
And how low are we willing to go to get it? For the truth
about Wal-Mart, click on walmartwatch.com. United
Food and Commercial Workers, Local 655, thanks you
for listening.

UFCW Statement Continued from p. 1 Editorial, St. Louis Post-Dispatch  Aug, 15, 2003

Wal-Mart muzzling critics
WAL-MART'S EMPLOYMENT practices are a legitimate

matter for public debate, as much as Wal-Mart may wish oth-
erwise. That's why it's wrong in its attempt to bully St. Louis
radio stations into dropping ads sponsored by a union critical
of the retail colossus. 

Wal-Mart, which likes to wrap itself in the flag, should
have more appreciation for a certain bedrock American
value: free speech. 

Wal-Mart is the biggest retailer in America. It employs
nearly a million people. When the great ship Wal-Mart sails
into town, smaller competitors are often swamped in its
wake. Some sink forever. 

Wal-Mart is also firmly anti-union. It has fought off
organizing efforts from coast to coast, prompting allega-
tions that it intimidates and fires pro-union employees. In
lawsuits filed in dozens of states, Wal-Mart is also accused
of denying workers overtime pay. Last December, an
Oregon jury found Wal-Mart liable. 

All that makes Wal-Mart's behavior a matter of broad
public concern. 

Frustrated in their organizing efforts, unions are trying
to give Wal-Mart a black eye through bad PR. The United
Food and Commercial Workers Union in St. Louis bought
radio ads saying, among other things, that only a third of
Wal-Mart workers have health insurance. 

That's not true, Wal-Mart says. It claims that half its
workers are insured through the company, and many others
get health coverage elsewhere. A company lawyer wrote
the stations a letter demanding that the ads be stopped. The
unstated implication, of course, is that a costly lawsuit will
follow unless the stations kowtow. 

Let's draw a distinction here. The union isn't selling used
cars or a pill to make you look like Arnold Schwarzenegger. 

Rather, the union is advocating a position on a matter of
public concern. Free and open debate is in the public inter-
est, and the debate needs some breathing room. Free speech
should be protected, even if there are conflicting versions
of the truth being aired. 

The legal situation is a bit murky. Sandy Davidson, who
teaches communications law at the University of Missouri,
says that the station is taking a risk if it continues to run the
ad after being told it is inaccurate. It could be sued for
repeating a libel. Obviously, a radio station doesn't have an
easy way to determine how many Wal-Mart workers really
have health insurance. 

Other lawyers think the station is on safer legal ground.
But is a station manager, who knows the name of the game
is pleasing advertisers, going to take the chance? Can a
company that wants to knock its opponent off the radio
merely have its lawyer write an ominous letter? 

That's not right. Radio stations already enjoy broad pro-
tection for ads sponsored by federal political candidates.
We should expand that protection to ads on all public issues.
If statements are libelous, the victims should sue the peo-
ple that sponsored the ad. 

It shouldn't be easy to shut people up. 

Visit Wal-Mart workers radio: www.walmartworkerslv.com

http://www.walmartwatch.com
http://www.walmartwatch.com
http://www.walmartworkerslv.com
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National labor radio news

WINS: going strong
By Frank Emspak

WINS, The Workers Independent News Service, is a political
education and a media project. WINS understands that its job is
to provide working people with accurate information about our
society. WINS believes that once people  have access to reliable
information about the world in which we live, working people
will act in their own best interests.

Labor Day marks the beginning of the political season in
the United States. It is more critical than ever that the voices
of working people find expression on the air waves.

To that end WINS is pursuing two strategies simultane-
ously. WINS is expanding its presence on the airwaves via
the aggressive use of radio brokers in various parts of 
the country. Their job—so far with some success—is to
identify stations that will carry WINS—and then organize
sponsorship for the WINS news. Unions, progressive indi-
viduals and union companies are welcome to be sponsors.

Meanwhile WINS has developed an extensive subscrip-
tion service for locals, labor councils anal union members.
WINS material is now available to every union newsletter
editor in the country.

The WINS monthly subscription for a local union is only
$10.00 mo. But we know that audio and print is not enough.
WINS has recently joined with cartoonist Mike Konopacki to
bring a bit more life to our material. A cartoon—especially
one by Mike Konopacki—speaks thousand words. Subscribers
to WINS will also get two cartoons per month for use in their
newsletters AND two cartoons formatted for web site usage.

Thus any union with a web site can be assured of daily
updates-after all WINS does news every work day—as well
as two cartoons a month.

WINS is expanding, but WINS needs you to subscribe
or contribute. Contributions can be  made to WINS, 
c/o The Wisconsin Community Find 1202 Williamson St,
Madison WI 53703. They are tax deductible. For more
information call Frank Emspak Executive Producer and
Editor-WINS 608-262-0680.

NOTE WINS will be present at Labor Notes September
12-15 in Detroit, and in Chicago at the Labor Media
Conference October 18 and 19 and at the Media Reform
Conference in Madison- November 7-9.

Visit: www.laborradio.org

April 2-4 at Stanford University California

LaborTech/Access 2004
Labor Media and Broadband Access 
In The Battles for Working People
Mark your calendars for the most important international
labor media & technology conference in the world. Labor
videographers, web masters and media activists from 
throughout the world will be coming to Stanford to learn
about, discuss, and debate new communication technology
and how we can use these tools in the struggle to defend labor
and promote justice here and around the world.

We will also have a labor/justice video screening 
and workshops on building a labor TV show; using the 
web to organize locally, regionally and internationally; and
confronting threats to Internet and media access in the US
and worldwide. The conference will be taking place in the
midst of the greatest meltdown of technology workers in
recent history.

In the Bay Area, tens of thousands of technology work-
ers have been terminated and their jobs are now being 
contracted out around the world to lower paid workers. 
Part of the conference will discuss how these workers can
organize and defend their jobs, from IBM to Intel and MS.
We will also have with us Ken Hamidi <www.faceintel.com>
who won the historic legal fight for the right to send email
to the workers at INTEL. The struggle to defend demo-
cratic rights on the internet is critical if labor is going to be
able to use these tools to organize and break the corporate
information blockade. The important struggle against the
FCC has shown that a broad and powerful movement for
media democracy can be built.

Labor is now using labor media from radio, video 
and the Internet to get the message out—from Wal-
Mart workers radio at www.walmartworkerslv.com to
www.laborradio.org and www.techsunited.org labor TV
shows from throughout the country. 

We will also learn about the important labor media
developments in Korea. Hundreds of trade unionist are now
shooting and editing their labor videos and streaming them
on the web in Korea. They are also using the internet for
mass communication and a democratic debate within the
labor movement. 

The use of digital technology and telecommunication
for labor power and information is now at hand. A dele-
gation of Korean trade union communicators will be 
participating in the conference as well as labor media
activists from other countries.

Please let us know if you are able to make it. The deadline
for presentation proposals is January 1, 2004.

Registration
Discounted early registration is $150.00 (regular is $175).
Please make check payable to LaborTech at P.O. Box 425584,
San Francisco, CA 94142.

WINS has recently produced a brochure that literally draws a 
picture on how the service works. And the drawings are created 
by renowned labor cartoonist Mike Konopacki. Contact WINS 
for copies.
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National Conference on Media Reform, Nov. 7-8
The National Conference on Media Reform, covering a broad
range of media issues, will be in Madison, WI, Nov. 7-8.
Sign up now at: www.mediareform.net/conference

http://www.laborradio.org
http://www.faceintel.com
www.walmartworkerslv.com
http://www.laborradio.org
http://www.techsunited.org
http://www.mediareform.net/conference
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begin to understand, as has the author of this article, how
they were duped.

Now, I am going to tell you about my experiences with
the Telecommunication Commission of San Francisco that
was appointed by slick politicians, and this is how I got my
education in being duped. 

In San Francisco the Telecommunication Commis-
sioners: 1. Are appointed not elected; 2. Have their own
agenda, which corresponds with their appointer; 3. Belong
to their appointer’s agenda; 4. Are looking for a political
future; 5. Conspire to bring about an end to debate which
benefits the commissioners and their appointer.

Commissioners and elected officials should represent
the voters who elected them; this is why I was duped.
American political ethics is about winning by any means.

I was invited to a DTIS meeting last May 28. First of all,
there was a long discussion about why Steve Zeltzer and
Kazmi Torii—two access producers whom I’d invited to
the meeting with me—couldn’t attend. Kazmi and Steve
not not allowed to attend, even though the TCC’s minutes
stated the meeting would include “all interested parties.”

The Group, including Brian Wilson (DTIS), Zane Blaney
(Channel 29 CEO), Michael Rouan (TCC), William Sanders
(City attorney), Lewis Loeven (Executive Director DTIS)
and myself, proceeded into the main meeting behind closed
doors. At that point we discussed the positions of the
Community Television Corporation Board (CTC), The City
Attorney of San Francisco, The Telecommunications
Commission (TCC), Department of Telecommunications
and Information Services (DTIS), and the Producers and
programmers Network of San Francisco(PPNSF).

The most important issues at this meeting were: First, the
fact that the mandatory membership was agreed upon by the
city of SF and the Board of the CTC. Second, the election
of Board Members to the CTC Board. Third, 
e-mails written by Kazmi Torii and myself [Carl Bryant]
and the number of the PPNSF. Fourth, whether or not the
PPNSF was a non-profit.

On mandatory membership, my understanding was that
the city of SF and the CTC, in a grant agreement, decided
that there could be a mandatory membership and a dues
paying membership also.

I questioned the attorney, Mr. Sanders, concerning this

San Francisco Access
Producers get shabby
treatment at hearing
By Carl Bryant, Treasurer, Producers and Programmers
Network of San Francisco (PPNSF)

The public access producers in San Francisco are embroiled
in a struggle with the corporation that manages the channel,
Access San Francisco, Channel 29. 

It is a struggle that has caused the producers to meet
with the channel’s appointed Board of Directors (Commu-
nity Television Corporation, CTC), the Telecommunications
Commission (TCC) and the Department of Telecom-
munications and Information Services (DTIS). Public
access producers have testified month after month before
the three entities. Producers have had articles written in the
local community newspaper, written letters to the com-
missions, presenting compelling evidence of all what is
wrong with what they are doing, and demonstrated exam-
ples of how community access should be managed and is in
fact managed in other cities. 

The CTC has implemented a time slot lottery. Every 
6-12 months producers must re-apply for their time slots in
a competitive and antagonistic process. 

The CTC Board is self-appointed by the Channel’s CEO
and the existing board. Producers’ demand to have an
elected board, as does CAN TV in Chicago for example, has
been categorically rejected. Now a mandatory fee-based
membership is being imposed, and producers who do not
pay will no longer be allowed to air their shows. Fee 
paying members are not even allowed to vote for the Board
of Directors. The effort to bring an equitable resolution is
stifled due to the fact that the commissioners producers
have looked to for assistance have their own agenda.

The residents of San Francisco would assume that, after
they elect a representative, that representative is basically
a capable official with basic scruples and ethics as under-
stood by the residents of San Francisco.

The problem comes when the residents, realize that the
elected representative has appointed an unscrupulous and
unethical Telecommunications Commission. Then they

Continued on p. 5

Producers and Programmers Network of San Francisco at a 2002 protest.
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and he explained to me that the agreement between the city
of SF and the CTC had approved this and he pointed it out
in the agreement between the City of San Francisco and
CTC.

I then said to the attorney that it seems that the agree-
ment between the City and the CTC gives the CTC the right
to create this membership, and the city attorney agreed.

I also stated to the attorney that, during TCC meetings,
it was stated by me and others that we wanted a city-wide
membership, not necessarily paid but a membership that
residents of SF could participate in, only if the CTC board
agreed to that.

Concerning Board Member Elections: The attorney
explained to me that the agreement gave CTC the ability to
have a perpetual board (a board that continually appoints
itself). The attorney agreed with me that that basically is
what the city allowed CTC to do. 

I then questioned the agreement between the City and the
CTC and the attorney pointed out the agreement and 
section 12L.6 of the Sunshine Ordinance which allows CTC
to continue to appoint a Board by the Board which is again
a perpetual Board. 

I vigorously protested this. I stated to the attorney that
this does not allow democracy for the residents of SF in
electing a board, because in fact, the residents of SF and
producers and programmers do not have the ability to elect
a board, unless CTC allows the Board to be elected. 

Then Zane Blaney, CEO of CTC, presented two exam-
ples of why there should not be an elected Board. One was
some small city in the U. S. south and the other was in the
City of Chicago. In these examples, CEO of CTC stated
that producers who were elected to the Board were only 
concerned with themselves or their programs, and not with
the other producers on community access. Therefore, the
boards did not or would not allow producers on those
boards or were in the process of changing how those boards
were created. 

In these two examples I noticed that CEO did not give
names nor information to allow the participants in the meet-
ing to check his examples.

I vehemently condemned his examples and stated exam-
ples of boards of other community access or public access
TV and radio stations that did have elected boards and gave
the names of those members who were elected to the
boards. They were the City of Chicago and the City of San
Francisco.

The participants in the meeting attempted to question
my examples of elected members to boards. They said San
Francisco’s KQED was a public channel and couldn’t be
compared to community access, which I did not agree with.

I then stated that the boards mentioned were elected and
were not perpetual boards like the one Zane wants.

We discussed the elected board and the paid membership
for a few minutes longer and then the city attorney had to
leave at 4pm because he was off the clock. But the attorney
stated he had another meeting.

Then CEO brought up two emails, one from Kazmi Torii
and one from myself [Carl Bryant]. The CTC, CEO did not
like the email that Kazmi sent out because it called the CEO
a liar and the CEO wanted Kazmi to apologize in writing

to him and all those who received the email. He emphati-
cally tried to get me to say that Kazmi would write a retrac-
tion, I refused. I told him if you’d allowed Kazmi in to the
meeting you could have asked her yourself.

In my email I, stated that the TCC meeting came to a
halt because of  information of a mandated membership by
the CTC. I agreed that I  mis-stated the TCC meeting had
come to a halt but, in fact, the TCC stated it would inves-
tigate the memo put out by CEO of the CTC. I agreed that
I would state in an email or in writing that I misinterpreted
the TCC.

I explained that when the CEO wrote the memo stating
that there will be a mandatory, paid membership by the city
of SF, I did not understand nor did the DTIS Mr. Loeven
understand that the CTC could make mandatory member-
ship, because this was a part of the agreement between the
city of SF and the CTC.

What struck me as very strange was the insistence of
CEO of the CTC and Michael Rouan of the TCC to know
how many members PPNSF has and whether or not it was
non-profit Corporation.

So I explained to the meeting that if they had allowed
Kazmi, PPNSF in the meeting they could have gotten the
exact number. I also explained that we are working on a
not-for-profit status for PPNSF.

Facts are that I was the only Black male in the room of
white men in this meeting. Facts are that I was the only
member of PPNSF that was allowed to meet with the city
of SF attorney, the CTC, the TCC and the DTIS, which
meant that there were four organizations against PPNSF,
which left me totally intimidated and at points in the meet-
ing I felt this meeting was totally set up to humiliate and
degrade me as a viable opponent in this contentious fight
between the CTC and the PPNSF and the residents of SF.
I truly feel that the democracy and diversity which SF 
represents to me has been totally undermined.

—Carl Bryant, Treasurer, Producers and Programmers
Network of San Francisco; UPPNET Boar Member

San Francisco hearing Continued from p. 4
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time embracing the notion of, and taking responsibility for,
being a powerful alternative voice on the local and national
media stage.

Don’t misunderstand the Internet comment. UPPNET was
one of the first organizations to recognize the potential and
push the use of the Internet for labor communications and we
haven’t changed our minds. But at the same time we have
advocated and executed the wise use of radio, television and
video to tell labor’s story, and, further, have welcomed and
participated in the moments when computer, print, audio 
and video came together to open a window on events as 
happened at the Seattle WTO protest.

We have also spawned and promoted the use of the
Internet to deliver a national labor radio service through
the WINS project and to deliver daily labor news through
Workday Minnesota. Yet despite such successes, despite
significant support from some international unions and local
and national union staff, and despite the potentials and 
possibilities to take our small efforts and these fleeting
moments to a higher level, labor in general seems not to
have noticed and to have become fixated on an ever-
narrowing horizon of communications. 

The prevailing wisdom, informed by the huge tasks and
laudable goals of organizing, political and issue mobiliza-
tion, is to see the email push, the blast fax, the workplace
flyer and the political mailing as the only worthy commu-
nications tools. The media side of the current thinking allows
an occasional foray into PR with a coordinated radio or tele-
vision spot campaign or getting play for leaders and activists
in the mainstream press around an issue or on Labor Day and
so on. There are some who advocate abandoning the rest of
the spectrum of media and communications, which, in the
case of electronic media is nearly a done deal anyway.

What’s new but emerging is the idea of getting rid of
labor print media such as national journals, local union
newspapers, and central body newspapers like those found
in the Midwest. Folks who gravitate to the limited com-
munications position have great reasons on their side, by the
way: TV and radio are too expensive and labor intensive,
all those public access shows are ugly, nobody listens to
community radio, labor print media exists for the vanity of
elected officers and nothing more, nobody reads labor
newspapers, nobody reads period, postal rates are going
up, none of the news-like sources mobilize people directly
for the next rally or vote, labor needs to control its message
through targeted communication, and so on. 

This kind of thinking is attractive to activists because
the worth of a flyer is measurable in bodies turned out to a
picket or ballots cast in an election. We’re not putting that
down. As far as I’m concerned, one-on-one contact unmedi-
ated by anything but a face and a place is the best form of
communications; next is the flyer handed out in person, the
phone call, etc. And mobilization, putting people in motion,
is of paramount importance. 

But we all know that isn’t the whole story. The climate
of ideas that we organize within, the public framing of
issues and the understanding or even awareness of events
is therefore being abandoned to the bad guys with barely a
whimper of protest. And they don’t hesitate to spend mil-
lions and millions on the effort so that when a worker goes
home and mentions the organizing drive at her workplace,
her neighbor or even best friend or husband can scowl dis-

Continued on p. 7

approval. This problem clearly percolates throughout
almost any issue worth talking about, but one happy 
antidote, U.S labor, has seldom seen itself as being a truly
oppositional alternative voice within public discourse.
Andy Zipser has pointed out that other labor movements,
like Sweden’s for instance, embrace a different tradition in
which the labor press is a dynamic and respected alterna-
tive media source. Unfortunately here in the US, the other
side gets it; the conglomerates own it. But we largely ignore
it. This really needs to change.

Further, all those approved but very controlled commu-
nications vehicles allow almost no room for individual
workers to find their own voice, a much touted goal of the
new AFL-CIO, for members to be creative, for there to be
depth and breadth even in the internal dialogue taking place
among union members. In order for us to break into a wave
of organizing success people are going to need places where
they get ideas, where they learn of events and news, where
they argue and challenge and question. 

people are going to need 
places where they get ideas

We propose that labor meet the crisis in media democracy
by mapping out a broad media and communications strategy.
To do this there should be the kind of lively discussion about
media we have found in the area of organizing. In this 
strategy there is a place for PR and a controlled, targeted
message, for all the vehicles of communication currently
encouraged and used. But side-by-side, the strategy must
also commit to find ways to create or support viable local
and national alternative media with more depth and breadth
through radio, television and print.

The right has a near monopoly on radio, but despite a few
tries, labor and its allies are doing very little, and barely sup-
porting national efforts like WINS <www.laborradio.org>
or local radio programs. Some local areas have good access

UPPNET Editorial Continued from p. 1

In our Spring ’03 
issue we used color
poster art but didn’t

know whom to credit.
The artist is Micah

Wright, author of 
Back The Attack:

Remixed War
Propaganda. 

One of his posters 
is show here. 

Visit his website:
www.micahwright.com

http://www.laborradio.org
http://www.micahwright.com
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UPPNET National Executive Board
President: Howard Kling, producer Minnesota at Work, hkling@csom.umn.edu
Vice Presidents:
Judy Ancel, producer Heartland Labor Forum Kansas City, MO,AncelJ@umkc.edu
Carl Bryant, producer Letter Carriers Today TV 214, San Francisco,

carltv214@aol.com
Wes Brain, producer OPEU Productions, Ashland, OR, brain@mind.net
Leo Canty, producer First Tuesday, Connecticut, unionleo@aol.com
Fred Carroll, former pres. UPPNET, Los Angeles,
Larry Duncan, co-producer Labor Beat, Chicago, lduncan@igc.org
Frank Emspak, co-producer Labor Radio News, Madison, WI,

emspakf@workers.uwex.edu
Simin Farkhondeh, producer/director Labor at the Crossroads, New York,

Sfarkhondeh@cuny.edu
Bill Fiore, producer Bay to Borders, Northern California, ufcw101@igc.org
Julius Fisher, producer working tv, Vancouver, Canada,

julius_ fisher@bc.sympatico.ca
John Hamilton, WORT/Access 4, Madison, WI, Nonfictin10@hotmail.com
Ken Nash, Co-producer Building Bridges: Your Community and Labor Report, WBAI

Radio, New York, knash@igc.apc.org
John See, 612-624-5020, producer, Minnesota at Work, jsee@csom.umn.edu
John Speier, 616-375-4638, producer, Solidarity, Acclaimvideo@igc.org
Steve Zeltzer, producer Labor on The Job, San Francisco, lvpsf@labornet.org
Myoung Joon Kim, participating international observer, Seoul, Korea, 

LNP89@chollian.net
For more information about UPPNET:
UPPNET: c/o Labor Education Services • University of Minnesota • 321 19th Ave.
South, No. 3-300 • Minneapolis, MN 55455 • 612-624-4326
e-mail address: jsee@csom.umn.edu
UPPNET News editor: Larry Duncan, lduncan@igc.org

UPPNET OBJECTIVES:
1. To promote and expand the production and use of television and radio

shows pertinent to the cause of organized labor and the issues relevant to
all working people.

2. To establish and promote the general distribution and circulation of this
programming.

3. To address issues regarding the media and its fair and democratic use and
accessibility by labor and other constituencies generally.

4. To encourage and promote the preservation of television and radio broad-
casts pertinent to labor.

5. To establish a code of ethic governing television and radio 
production practices and other such matters UPPNET may determine as rele-
vant to its work.

6. To require all productions to work under a collective bargaining agreement,
secure waivers or work in agreement with any television or movie industry
union having jurisdiction in the area.

www.mtn.org/les/

US & Canadian Labor Broadcast Programs*
Show Title, Producer, City/Station, Phone No.
Fighting Back, Ralph Kessler, Berkeley, CA, 510-845-9285, KUSF 90.3 FM
David Bacon on Labor, David Bacon, Berkeley, CA, 510-549-0291, KPSA 94.1 FM
Labor Line, Steve Zeltzer, San Fran., CA, 415-282-1908, SFLR 93.7 FM,
Working LA, Henry Walton, Panorama City, CA, 818-894-4079, KPFK 90.7 FM
Talking Union, Larry Dorman, Rock Hill, CT, 880-571-6191, WATR 1320 AM
Labor Express, Wayne Heimbach, Chicago, IL, 312-226-3330, WLUW 88.7 FM
Labor Beat, Larry Duncan, Chicago, IL, 312-226-3330, Chan. 19, cable tv
Illinois Labor Hour, Peter Miller, Champaign, IL, 217-337-5174, WEFT 90.1 FM
AFSCME On-Line, Dan Hart, Dorchester, MA, 617-266-3496, cable-tv
Heartland Labor Forum, Judy Ancel, Kansas City, MO, 816-235-1470, KKFI 90.1 FM
Minnesota at Work, Howard Kling, Minneapolis, MN, 612-624-5020, MCN Cable
Building Bridges, Ken Nash, New York, NY, 212-815-1699, WBAI 99.5 FM
Communique, Bill Henning, New York, NY, 212-228-6565, WNYE 91.5 FM
It’s Your City, It’s Our Job, Pat Passanilin, New York, NY, 212-815-1535, WNYE 91.5 FM
America’s Work Force, Jerrod Sorkey, Eastlake, OH, 440-975-4262, WERE 1300 AM
Boiling Point, Michael Wood, Cincinnati, OH, 513-961-4348, WAIF 88.3 FM
Talking Union, John Lavin, Norristown, PA, 610-660-3372, WHAT 1340 AM
Labor on the Job, Steve Zeltzer, San Fran., CA, 415-282-1908, BUT Ch. 29 cable
Rhode Island Labor Vision, Chuck Schwartz, Cranston, RI, 401-463-9900, Ch. 14, cable-tv
Solidarity, John Speier, Kalamazoo, MI, 616-375-4638, Cable Access
Talkin’ Union Labor, Rick Levy, Austin, TX, 512-477-6195 internet radio
Which Side Are You On?, Hal Leyshon, Middlesex, VT, 802-223-4172, radio
Radio Labor Journal, Bil Borders, Everell, WA, 425-921-3454, KSER 90.7 FM
Labor Radio News, Frank Emspak, Madison, WI, 608-262-2111, WORT 89.9 FM
LaborVision, John Webb, St. Louis, MO, 314-962-4163, DHTV,
Labor at the Crossroads, Simin Farkhondeh, New York, NY, 212-966-4248,

CUNY-TV cable, ext. 216
OPEU Productions, Wes Brain, Ashland, OR, 541-482-6988, cable-tv
Labor Link TV, Fred Lonidier, La Jolla, CA, 619-552-0740, cable-tv,
First Tuesday, Leo Canty, Connecticut, 860-257-9782, cable-tv,
Letter Carriers, Carl Bryant, San Fran., CA, 415-885-0375, Today TV 214, cable-tv,
Springfield Labor Beat, Jim Hade, Springfield, IL, 217-787-7837, cable-tv
The Price Paid, Gene Lawhorn, Portland, OR, 503-282-9541, KBOO 90.7FM
726 Express, Stewart Ransom, New York, NY, 718-761-6681, Staten Is. Cable
Rank-And-File, Larry Maglio, New York, NY, N.A, Staten Is. Cable
Labor on the Line, David King, Portland, OR
working TV, Julius Fisher, Vancouver, BC, Canada, 604-253-6222

*This list may not be complete. Additions contact:
UPPNET News editor Larry Duncan at: lduncan@igc.org

WorkWeek needs video segments
WorkWeek the show on Free Speech TV needs your 
segments. The 28 minute show uses 5 minute segments from
throughout the US and around the world. If you are inter-
ested in contributing a segment contact producers:

Steve Zeltzer: lvpsf@labornet.org
Carl Bryant: carltv214@aol.com

labor television shows but little is being done to support,
help, encourage, promote these shows or showcase them as
models or offer constructive criticism with an aim to create
better programs. Newspapers and journals already exist that
could speak to a larger public if encouraged in the right 
direction. Labor could emerge as a respected alternative voice
in community after community with the right push and
encouragement. And other than in a few spots like the Bay
Area, the labor movement has unfortunately abandoned its
systematic criticism and analysis of mainstream media,
including public television and radio. 

Given the gravity and meaning of accelerated media 
conglomeration, the behavior of companies like Clear
Channel, the new FCC rules, and the very crisis in our democ-
racy with everything from a stolen election to the Patriot Act
and the visions of empire, it is more important than ever that
labor take its place in the fight for democratic communica-
tions. Of course to fight for it also means to practice it, so we
should also take notice when activists in the International
Labor Communications Association call for democratizing
labor’s own media. 

UPPNET Editorial Continued from p. 6

Finally, labor needs to reach out to other alternative and
ethnic and community press and organizations like the
Independent Press Association for mutual support, informa-
tion exchange and the sharing of ideas.

It is no longer workable to allow an undemocratic media
to be the unchallenged record of ideas and events in our com-
munities. More than ever we need to create our own media
and point to the propaganda and lies in theirs. It has now
come clearly to that – ours and theirs – but ours is pitifully
undeveloped and the scales are unbalanced. Labor still has the
numbers and the resources to help correct the imbalance.

http://www.mtn.org/les/


Labor Donated

WE’RE THE ONES PUTTING
WORKERS’ STORIES ON RADIO
AND TV –SUPPORT US, JOIN US.

UPPNET
c/o Labor Ed. Services
Univ. of Minnesota
321 19th Ave. South, No. 3-300
Minneapolis, MN 55455

Fill out the following form, and mail to address below:

Name:

Address:

City, State, ZIP

Union or Org.

Position, if any:

Phone no: e-mail:

Amount Enclosed: $

Mail this coupon (make check to UPPNET) to: 
UPPNET, c/o Labor Ed. Services, Univ. of
Minnesota 321 19th Ave. South, No. 3-300
Minneapolis, MN 55455

Chicago-area Labor Media
Conference, Oct. 17-18
A conference with workshops and panel discussion will take
place on the weekend of Oct. 17-18 on the need for labor 
to learn how to produce its own media in radio and tv, and how
to utilize independent media avenues to distribute these 
productions. The two-day event is especially directed to
Chicago-area unions and activists. Registrations will be limited.

Oct. 17, Friday—Panel discussion on the need for labor
media production and distribution. Panelists will be: John
Anderson (WINS); Robert Bruno (Chicago Labor
Education/Univ. of Ill.);  Kari Lyderson (media activist);
Fred Glass (labor video producer, author). Panel will be
hosted by Margaret Blackshere, President, Illinois AFL-CIO.

Oct. 18, Sat.—Workshops on radio and video recording
and editing, and on using independent media outlets.

Sponsors to date: Illinois AFL-CIO; SEIU Illinois State
Council; AFSCME Council 31; HERE Local 1; IATSE 110;
UNITE Chicago and Central States Joint Board; Rockford
United Labor; Chicago Access Network Television/
CAN TV; Labor Beat/Labor Express; Chicago Labor Ed.
Program/Univ. of Illinois Champaign-Urbana; Substance
Newspaper; National Writers Union UAW Local 1981/
Chicago Chapter; WLUW-FM; Plumbers Union.

For more info: 312-996-2323 • hworthen@uic.edu

❑ Yes. Subscribe me to one year of 
UPPNET News (a quarterly) for $15.

❑ I want to join UPPNET. Annual dues 
are $30, which includes a year’s 
subscription to the newsletter.

For UPPNET News back Issues:
www.laborbeat.org/3/uppnetnl.htm

http://www.laborbeat.org/3/uppnetnl.htm

