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By Steve Zeltzer

STANFORD, CA—More than 60 labor, community media
and internet activists met on April 5, 2003 to discuss the 
growing threat to democratic rights on cable, the internet and
other telecom areas. 

The conference began with some concrete experiences of
communication rights activists. Peter B. Collins, repre-
senting the national executive board of AFTRA, reported
that the growing monopolization of radio and television
threatens all democratic voices. He reported that he himself
was fired from San Francisco radio station KNBR after
publicly supporting Teamsters who were seeking to keep
their union after Safeway moved to the Sacramento valley.
KNBR is now owned by Clear Channel. 

Another speaker, fired Intel worker Ken Hamidi [photo
page 5] reported on how his fight to protect his right to
send email to Intel workers was a right for all working 
people and especially unions who want to organize in the
tech industry. Hamidi in his powerful speech explained how
Intel’s effort to silence him had backfired. Now using
www.faceintel.com and other support, including the AFL-
CIO, he is taking on Intel and the national Chamber of
Commerce over the right to communicate. 

Hamidi’s case is now before the California Supreme
Court and will set law for communication rights all over the
world. The last speaker on the main panel, Marc Cooper
of the National Federation of Consumers, explained how
the new FCC rules will further destroy alternative points of
view and eliminate the right of many communities to even
have any local programming. 

Many workshops held were very lively, from debating
the use of free software to open software to the battle to

Stanford Access
Conference faces up to
monopolization threats 

Upsurge of media
activism challenges 
Iraq war propaganda
By UPPNET News Editor Larry Duncan

The concentration of corporate and Pentagon media muscle
for selling the Iraq war was monumental, and rivaled any
other propaganda juggernauts that history could offer. If a 
single instance had to be selected that exemplifies the 
craven servility of the ‘civilian’ networks, it was their 
unanimously agreeing to describe the illegal invasion and
occupation of Iraq with the Pentagon’s Orwellian public rela-
tions slogan  “Operation Iraqi Freedom.”

On the positive side, however, the military’s putsch of
the U.S. information environment was met with  a sign-
ificant upsurge of anti-media activism within the peace
movement. While nearly every anti-war rally from San
Francisco to Washington D.C. had a speaker who referred
to the network’s subservience to Bush’s propaganda needs,
there was also a remarkable blossoming of many media
activists organizations and web sites.

Continued on page 2

Continued on page 5

http://www.faceintel.com
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The Media, the War and
Our Right to Know
By Danny Schechter, MediaChannel.org, May 1, 2003

By now, we all realize that there is a high powered media
campaign aimed at promoting the war on Iraq and shaping 
the views of the American people, relying on a media-savvy
political strategy to sell the administration’s priorities 
and policies. 

There is an intimate link between the media, the war,
and the Bush administration that even many activists are
unaware of. 

Few administrations in history have been as adept at
using polling, focus groups, “perception managers,” spin-
ners, and I.O. or “information operations” specialists to sell
slogans to further a “patriotically correct” climate.
Orchestrating media coverage is one of their most well-
honed skills, and they are aided and abetted by professional
PR firms, corporate consultants, and media outlets. 

Our Republican Guard relies on Murdoch-owned media
assets like the Fox News Channel, supportive newspapers,
aggressive talk radio hosts, conservative columnists, and
an arsenal of on-air pundits adept at polarizing opinion and
devaluing independent journalism. 

They benefit from a media environment shaped by a
wave of media consolidation that has seen the number of
companies controlling our media drop from fifty to between
five and seven in just ten years. Then there is the merger of
news biz and show biz. Entertainment-oriented reality
shows help depoliticize viewers while sensation-driven
cable news limits analytical journalism and in-depth issue-
oriented coverage. 

Is it any wonder that most Americans admit to being
uninformed about many of the key issues we confront? Is
it surprising that many blindly follow feel-good slogans or
appeals to national unity and conformity? This media prob-
lem is at the heart of all the issues that we face. And it is get-
ting worse, not better. 

If we want to save our democracy, we have to press the
media to do its constitutionally protected job as a watchdog
on people in power. We must insist that all views be given
access, and that concerns of critics of this administration be
heard and debated. 

We live in a climate where even journalists are being
intimidated for stepping out of line. In Iraq, the hotel
assigned to journalists was fired on by soldiers, who killed
two media workers. In the U.S., Pulitzer Prize winner
Seymour Hersh was baited as a “media terrorist” by
Pentagon advisor Richard Perle. Hundreds of journalists
were “embedded” to sanitize war coverage. Independent
journalists were harassed or ignored. Antiwar commercials
have been suppressed and censored, while conservative talk-
ing-heads outnumber all others by several hundred percent. 

Last week MSNBC’s Ashleigh Banfield spoke at a 
college about the coverage of the Iraq war. She was honest
and critical. “There were horrors that were completely left
out of this war. So was this journalism? Or was this cover-
age?” she asked. “As a journalist, I have been ostracized
just from going on television and saying, ‘Here’s what the

The size and breadth of the fresh wave of alternative
media activism in the U.S., and globally, means for those
of us who producer labor media that we must redouble our
efforts, and recognize that we have new allies. 

The labor movement itself must be affected by this
media activism. In addition to official union participation
in in the anti-war demonstrations (such as through USLAW)
many workers and trade union members participated infor-
mally as individuals. Unions in the U.S. must now hear
renewed clamor, via their memberships, for directly and
practically challenge the corporate media monster.

In this issue of UPPNET News, we list below only a
sampling of such organizations, while acknowledging that
there are no doubt many more that we haven’t heard of.
[We’ll ask our readers to please tell us about the one’s
we’ve missed.]

www.MediaWar.info
As bombs start to fall and the corporate media propaganda
machine kicks into overdrive, we launch a counter strike.
Information is our weapon.• Censored News • An Independent
Media News Portal.• Let the Media War begin

www.MediaWar.info/censorednews.htm

Boycott the News
We are seeking advice and support for TV Boycott’s “Boycott
the News” campaign. The campaign is an indirect boycott
targeting the advertisers who sponsor biased and censored
news coverage on the networks...We are planning to give
extra weight to advertising on stations wholly owned by
GE, Disney, Viacom, and NewsCorp. There are 71 stations
throughout the country.

We are seeking the support of individuals and organiza-
tions for our efforts. Please take the time to check out the
National Action at www.tvboycott.org

Media reform
www.mediareform.net/

Chicago Media Action
Chicago Media Action is a Chicago-area activist group 
organizing to challenge the corporations which control our
mass media. Email: cma@chicagomediaaction.org.

www.chicagomediaaction.org/

APC opposes actions against 
Al Jazeera Web site
The Association for Progressive Communications (APC), an
international network of civil society organizations, has come
out in opposition to recent attempts to curtail the online pres-
ence of Arabic-language news service Al Jazeera. “The
Internet must be allowed to freely perform its unique and vital
role as a promoter of ‘freedom of expression’ and content
diversity, especially in times of conflict,” APC said in a state-
ment released today.

APC noted that online freedom of expression was con-
sistent with the UN International Covenant on Civil and

Upsurge of media activism Continued from p. 1

Continued on page 3
Continued on page 4

http://www.MediaWar.info/censorednews.htm
http://www.tvboycott.org
http://www.mediareform.net/
http://www.chicagomediaaction.org/


-3-

Shots on the Docks
The Labor Video Project’s latest documentary on the police
violence against peaceful protesters and longshoremen 
outside of The Port of Oakland Shipping Zone on April 7,
2003. Streamed at:

www.brightpathvideo.com/Labor_Video.htm

To order, contact: lvpsf@igc.org

Videos Cover Labor
Against the War

Labor and the New Imperialism
From Labor Beat, video covers Chicago area union repre-
sentatives discussing the the Iraq invasion and its effects on
unions, workers, and workers-as-soldiers and veterans.

Highlights from recent Chicago Labor Against the War
forum. Also includes excerpts of speech by Bill Davis,
Chicago Labor Against the War and former national coor-
dinator VVAW, at March 21 anti-war rally in Chicago’s
Loop. To order, send $20 to Labor Beat, 37 S. Ashland,
Chicago, IL 60607. Info: mail@laborbeat.org

Chicago Labor Against the War Forum. [L to R] Barry Romo,
former National Coordinator VVAW; Barry Romo, former Nat.
Coordinator VVAW; Katie Jordan, Chicago CLUW; Cynthia
Rodriguez, V.P. SEIU 73; Pat Cronin, Cent. Dist. Mgr. UNITE.

Working TV Back on TV
by Julius Fisher working TV

VANCOUVER, BC, CANADA—We’re Back! working TV
is back on broadcast television today for the first time in 20
months.

Shaw TV will broadcast regular weekly half-hour 
working TV shows, primarily “podium” programs (various
speakers taped at public events, with minimal editing).

These will air Mondays at 10:30 pm and Sundays at 6:30
am. The first program features Scottish health care worker
and union activist Carolyn Leckie, taped January 16, 2003
at St. Pauls Hospital, speaking to local hospital workers on
fighting back against privatization.

THANK YOU: working TV extends our gratitude to Sid
Tan and to ICTV, (www.vcn.bc.ca/ictv/1pages/welcome.htm)
the Independent Community Television co-operative, for their
relentless lobbying of CRTC officials and anyone else who
would listen.

It seems CRTC officials finally came to the realization
that Sid Tan was not going away. The government regula-
tor then pressured Shaw TV—which coincidentally has a
license renewal hearing coming up soon—to give at least
some of the community channel back to the community.
Thank you Sid! Thank you to Carmel Salerno and George
Lacny at Shaw TV for the gracious and constructive man-
ner in which they have accepted these changes. And thanks
to all of you who phoned or wrote letters to help make this
campaign a success. Perseverance furthers.

More info: www.workingtv.com

Political Rights, which states that the right to freedom of
opinion and expression — including the right to seek,
receive and impart information — is a recognized human
right and must be protected. Al Jazeera, which last week
launched its English-language online service (http://
english.aljazeera.net), has been the victim of repeated
denial-of-service attacks, domain name hijackings and other
malicious hacks.

“The computer hacks, online vandalism and the cancel-
ing of Al-Jazeera’s web hosting contract all interfere with
the UN declared right to ‘receive and impart information
and ideas through any media and regardless of frontiers,’”
APC said. The Association for Progressive Communi-
cations web site: 

www.apc.org/english/news/index.shtml?x=1084

APC on attack on Al Jazeera Continued from p. 2

AFL-CIO statement on
media monopolies
Titled “Media Monopolies: A Threat to American Democ-
racy” the AFL-CIO issued in February a statement which
reinforced the national movement opposed to pending FCC
deregulations.

The lengthy statement, not quoted in its entirety here, 
concludes:

“Accordingly, the AFL-CIO urges the FCC to: Retain
the Newspaper-Broadcast Cross-Ownership Rule because
of its indispensable role in promoting diversity and com-
petition in local news and information; Maintain the
remaining Local Television and Radio Ownership Rules to
ensure the continued existence of independent local tele-
vision news operations, a public resource so critical to 
public discourse in our democratic society; Safeguard the
remaining Local Radio Ownership Limits in order to avoid
further deterioration in the radio industry arising from
deregulation—diminution in the diversity of music avail-
able in local markets, damage to the quality of radio 
programming nationwide and creation of a market burdened
by anti-competitive practices; Institute rules to insure that
a reasonable level of prime-time programming is created by
truly independent producers so there is real source diversity
that will increase the choices available to the viewing 
public; Uphold the dual network rule to protect against 
the erosion of local news and revitalize and encourage 
innovation in entertainment programming.”

http://www.brightpathvideo.com/Labor_Video.htm
http://english.aljazeera.net
http://english.aljazeera.net
http://www.apc.org/english/news/index.shtml?x=1084
http://www.vcn.bc.ca/ictv/1pages/welcome.htm
http://www.workingtv.com
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war effort. Would you be surprised if the conservative news
service gave its award for best Iraq war coverage of the
war to Dan Rather instead of Fox because of Geraldo’s
antics? This is the same CBS that was once admired for the
reporting of Edward R. Murrow and Walter Cronkite. 

Powell makes the connection between the war and his
agenda. He says that bigger media companies are needed
more than ever because only they can cover the war the
way the Iraq war was covered. Need he say any more? 

At first glance, the relationship between media con-
centration and what we see on TV seems tenuous. But is it?
The cutbacks in coverage of world news that left so many
American uninformed and unprepared for what happened
on 9/11 took place amidst this greatest wave of media 
consolidation in history. It has already had an effect. 

And yes, it can get worse, unless and until Americans of
conscience who care about their country make the media
issue their own. 

“News Dissector” Danny Schechter writes a daily 
column on news coverage for mediachannel.org. He is the
author of the just published “Media Wars: News at a Time
of Terror,” ( Rowman & Littlefield) and offers a free 
download of a “companion soundtrack” to the book. 

Chicago City Council
Tells FCC To Support
Public Interest
CHICAGO, May 8, 2003—Chicago City Council sent a 
signal to the FCC—support the public interest, oppose further
media consolidation. 

At the Wednesday, May 7, 2003 City Council meeting,
the Chicago City Council passed a resolution 50-0 calling
on the Federal Communications Commission (“FCC”) to
“protect the public’s right to diversity in media content,
ownership and employment” by prohibiting further media
consolidation. The resolution cautions that media consoli-
dation results in lost jobs, reduced diversity in program-
ming and ownership, and less commitment to the local
community.

The FCC is currently reviewing six of its remaining 
controls regulating the radio, television and print media
industries with an eye toward eliminating them. A decision
is expected in June of 2003.

Resolution sponsor, 50th Ward Alderman Bernard Stone
said “We want people involved in ownership who have our
interests at heart.” The resolution pointed out that
“unchecked media consolidation benefits a small number of
corporate interests at the expense of the public interest.”
16 Chicago Aldermen joined Alderman Stone as signers of
the resolution.

For more information, contact agomez@cantv.org

Media, the War, Our Right to Know Continued from p. 2

leaders of Hizbollah, a radical Moslem group, are telling me
about what is needed to bring peace to Israel,’” she said.”
And, ‘Here’s what the Lebanese are saying.’ Like it or lump
it, don’t shoot the messenger, but tha’s what they do.” 

The “they” undoubtedly were her bosses at the GE—
and Microsoft-owned channel, the same men who fired 
top-rated talk show host Phil Donahue and then used 
the war to try and out-fox Fox’s jingoism with promos 
proclaiming “God Bless America.” 

They quickly sought to silence Banfield. “NBC News
president Neal Shapiro has taken correspondent Ashleigh
Banfield to the woodshed for a speech in which she 
criticized the networks for portraying the Iraqi war as 
‘glorious and wonderful,’” reported the Hollywood
Reporter. An official NBC spokesperson later told the press,
“She and we both agreed that she didn’t intend to demean
the work of her colleagues, and she will choose her words
more carefully in the future.” 

It was the kind of patronizing statement you would
expect in Pravda or Baghdad’s old Ministry of mis-
information. In Saddam’s Iraq, she would have been done
for. Let’s see what happens at NBC. Already, Rush Limbaugh
is calling on her to move to Al Jazeera. Michael Savage, the
new rightwing host on MSNBC who replaced Donahue, has
branded his own colleague a “slut” . . . on the air! 

Even mainsteam media monitor Howard Kurtz is now
looking back on the war coverage in anguish. “Despite the
investment of tens of millions of dollars and deployment of
hundreds of journalists, the collective picture they produced
was often blurry,” he wrote in his column. He raises a num-
ber of questions: “Were readers and viewers well-served
or deluged with confusing information? And what does all
of this portend for coverage of future wars?” 

There are other questions that need asking. What is the
connection between the war and pro-Bush coverage we
have been seeing, and the upcoming June 2 FCC decision
that is expected to relax broadcast regulations? Is it unthink-
able to suggest that big media companies, (who stand to
make windfall profits once Colin Powell’s son, FCC chief
Michael Powell, engineers rules that permit more media
mergers and concentration) might want to appease and
please an administration that often bullies its opponents? 

According to experts cited by the Los Angeles Times, if
the media moguls get what they want, only a dozen or so
companies will own most U.S. stations, giving them even
more control over the marketplace of ideas than they
already have. Jeff Chester of the Center for Digital
Democracy [www.democraticmedia.org/] explains, “The
ownership rules on the FCC chopping block have been
developed over the last 50 years. They have been an impor-
tant safeguard ensuring the public’s basic First Amendment
rights. The rationale for these policies is that they help 
provide for a diverse media marketplace of ideas, essential
for a democracy. They have not been perfect. But the 
rules have helped constrain the power of the corporate
media giants.” 

The FCC is, in effect, holding out the possibility of free-
ing the networks from restrictions on owning more stations.
At a time when the industry is hurting financially, big bucks
are once again being dangled in front of media moguls. No
wonder none will challenge the government on the current

Tell Congress and the FCC to
fight media deregulation at: 
www.moveon.org/stopthefcc/
?id=1344-1873351-ufBfdekT52Iz5FY29_czqA

http://www.democraticmedia.org/
http://www.mediachannel.org/
http://www.moveon.org/stopthefcc/?id=1344-1873351-ufBfdekT52Iz5FY29_czqA
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defend community access from its corporatization by the
use of lotteries and rules hindering productions. 

UPPNET member and labor video producer Wes Brain
also reported on his arrest in Oregon and the campaign to
defend not only democratic rights in general but the rights
of journalists. A statement was passed in his support and he
collected a petition of most of the participants. 

An important workshop that included representatives of
AFTRA, IATSE and the CWA discussed how media merg-
ers are directly impacting their members, from the fight
over unionization at the DISH satellite channel to the effort
to organize television workers at the new GE-NBC affili-
ate Channel 11 in San Jose. In nearly every case, the
monopolization has made it even more difficult to organize
and defend democratic rights on the job. The need for union
organizers to also link up with consumer and democratic
media activists was discussed. 

An important workshop was also held on the signifi-
cance of Wi-Fi technology and how this could be used by
unions to broadcast their rallies and campaigns live on the
internet. LaborTech supporter John Parulis and others 
discussed how they are using Wi-Fi to get labor and anti-
war issues out not only in the US but internationally. His
Wi-Fi broadcast of the February San Francisco mass anti-
war demonstration received over 600,000 hits in one day
(www.brightpathvideo.com). The growing use of these tools
can help labor and other community media people spread
their messages. 

A report was also made on the need to participate in the
World Summit On Information Society (WSIS) which will
be taking place in December in Geneva. Proposals were
discussed on how to organize labor to intervene in this 
summit and develop a labor media/telecommunications bill
of rights. 

Also ICCAN board member Karl Auerbach participated
in a workshop on the need to democratize the governance
of the Internet and that this was being threatened by priva-
tization. Computer students from Stanford University and
technologists from Silicon Valley were excited that not only
were they learning about new issues of technology but they
were meeting people who were putting them into use in
their struggles. 

The conference also had music by labor singer Larry
Shaw and a number of videos were shown. This confer-
ence was also a prelude to the upcoming LaborTech/Access
conference which will be held on April 2-4 at Stanford
University. More information will be provided at
www.labortech.org in the coming months. Also a list of
issues that participants supported was also discussed and
passed. Also a list serve was established to begin a discus-
sion on many of these issues. 

(A) Proposals/ideas voiced by participants: 
Maintain a listserv for the Access conference and expand

it (IMPLEMENTED); Give students course credit to attend;
More systematic outreach; Regional public access intercon-
nects—work for Work on language to build interconnect as
part of renewal/transfer process; Look at experience of pub-
lic broadcast stations in trying to interconnect, contact CPB;
Pass through interconnect to producers, not just administra-
tors, National labor TV and radio channels; Support, expand,
join UPPNET, Free Speech TV, WINS Stream content from
this conference (implemented at brightpathvideo.com); Send
http links to mic@linefeed.org; Editing and content
integrity—rights of usage set forth structure for interconnect;
Build an archive; Organize around events like 9th Circuit
lawsuit hearings, license renewals for stations; Publicize the
proposals from this conference; Create coalition to broaden
support for goals of conference; Have Labor Tech 2004 at
Stanford in April; Create a computer hardware collective for
both production and recycling of hardware; Involve
regional/national cable producers network—approach
NATOA use sf.indymedia.org/features/labor; Defend micro-
radio; Put this info on the web (watch www.labortech.org
in the future). 

(B) Consensus of those present:
Support Wes Brain’s statement and his judicial struggle

in Oregon to protest his arrest; Protest hacking of Al
Jazeera’s web site; Protest removal of SF Chronicle reporter
Henry Norr; Support revocation of license for cable corps
that habitually break labor laws; Protest firing of Peter
Arnett from MSNBC; Support Feingold’s radio concert 
promotion act; Support streaming of all community access
cable channels; Support public access’s use of of DVD 
technology; Protest use of lotteries for determining public
access programming; Support having fully elected 
boards for all public access stations; Support televising or
otherwise broadcasting public access board meetings 

Fired Intel worker Ken Hamidi who spoke at the Stanford Access
Conference.

Stanford Access Conference Continued from p. 1

Waukesha Engines Strike video 
500 union machinists are in 5th week of strike at the subur-
ban Milwaukee engine plant. Strikebreakers now cross picket
lines twice each day, keeping the plant running at limited
capacity as union machinists remain steadfastly opposed to
their company's call for wage and benefit concessions. Video
(3 min, 18 sec) by John Hamilton.

Stream the story in real audio:
www.laborradio .org/audio/ fea tures / rea laudio/

winsfeat052203.ram 
Download the story in broadcast-quality MP3 audio:

w w w . l a b o r r a d i o . o r g / a u d i o / f e a t u r e s / m p 3 /
winsfeat052203.mp3 

http://www.brightpathvideo.com
http://www.labortech.org
http://www.labortech.org
http://www.sf.indymedia.org/features/labor
http://www.brightpathvideo.com
http://www.laborradio.org/audio/features/realaudio/winsfeat052203.ram
http://www.laborradio.org/audio/features/mp3/winsfeat052203.mp3
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Turned on to Worker Radio
By Tula Connell

Flip the radio dials during morning drive time in Cleveland
and chances are the airwaves sound something like this:

“It was Congress that almost overnight gave the airlines
a $15 billion bailout and completely ignored the workers.
Completely.”

In an invigorating counter to the Rush Limbaughs and
Sean Hannitys, Ed “Flash” Ferenc's daily, hour-long
“America's Workforce” program challenges standard radio
fare through its explicit role as (according to its own pro-
motional identification) “one hour of worker power.”

Launched in the mid-1990s, “America’s Workforce” is
among fewer than two dozen such programs on the air across
the country. While securing funding and maintaining staffing
commitment are significant hurdles for union activists seek-
ing support for radio shows that focus on worker issues, one
of the biggest obstacles is access to the airwaves. Changes
to current media ownership rules now under consideration
by the Federal Communications Commission not only would
make it harder for grassroots radio programs to take seed,
but likely would lead to an unprecedented consolidation of
television, newspaper and radio ownership.

With a potential listenership extending to five counties
around the greater Cleveland area, including 175,000 union
members, “America’s Workforce” on WERE AM is the
highest-rated program of the station’s owner, Radio One.

“We’ve broken a lot of stories papaers have picked up
on. Editors listen to our program,” says Bud McTaggart,
the show’s co-producer. McTaggart, a longtime typo-
graphical union member, worked closely with the Cleveland
AFL-CIO Federation of Labor in launching the show, which
features interviews with union leaders and local and state
lawmakers, as well as information on local strike actions
and interactive call-ins. Professional radio personality
Ferenc, a member of the American Federation of Television
and Radio Artists, is among an all-union staff, including
AFTRA members who cut the commercials.

The type of programming listeners are exposed to can
make a big difference in public attitudes and, ultimately,
voting behavior. David Barker, a political science professor
at the University of Pittsburgh, has studied the impact of
radio talk shows, particularly those of the ultraconserva-
tive Limbaugh. “I found that listening to Limbaugh mobi-
lizes conservative listeners to action˜the more they listen,
the more they vote, contribute, work for a campaign, try to
persuade others, put bumper stickers on their cars, etc.,”
says Barker. “So the Limbaugh influence becomes both
direct, to his listeners, and indirect, through his ?listeners.”

In Kentucky, the state federation spearheaded what has
become a three-hour, worker-focused morning drive-time
talk show in Louisville. Featuring former Rep. Mike Ward
(D-Ky.), the show has included discussions with workers
seeking to join a union and Mexican maquiladora workers.
Kentucky State AFL-CIO President Bill Londrigan says the
Kentucky union movement recognized that to be effective,
“we had to have some access to the mass media.

“Lacking the outlet on the radio, our message goes to
waste,” says Londrigan. “We were able to open up the 
airwaves to our perspective.” 

If the Cleveland and Louisville programs are radio 

rarities, so are their locations on the AM dial: Both shows
are produced on commercial stations. 

“Community radio is looked to as the place to get labor
news,” says Frank Emspak, who last year launched the
Workers Independent News Service (WINS). In creating
WINS, a subscriber-based package of worker-oriented
news, Emspak says he is “trying hard for people to see
WINS as news formatted to fit into commercial systems.
The more pressure on local radio stations to include daily
programming like WINS, the more robust it will be.”

Accessing airwaves
Electrical Workers member Ron Gonyea never planned

on becoming a Houston radio talk show host. Like millions
of Americans, Gonyea wanted to hear a point of view not
reflected in the choice of local radio stations˜one that 
illustrates concerns of working people.

A few years ago, Gonyea, who describes himself as 
basically an activist˜“I search for rallies and picket lines to
go on,” he says˜joined rallies in support of Pacifica radio
network employees. The workers were engaged in a bitter
fight with management for direction of the progressive,
nationwide radio network, and Gonyea’s support of the
KPFT employees caught their attention.

“KPFT didn’t see union members as activists until I
started going to their rallies,” says Gonyea. While joining
with Pacifica supporters, Gonyea encouraged them to
launch a local radio program. After the workers won their
struggle, the local station talked with Harris County Central
Labor Council Secretary-Treasurer Richard Shaw and
offered Gonyea his own labor show. “They told me, ‘if you
don’t do it, it isn’t going to happen.’ ” Together with
Teamsters member Tim Pagel, Gonyea produces and hosts
the weekly Friday evening “Voices at Work” program that
now extends into Galveston.

But if unions hadn’t reached out to the community, the
show never would have materialized.

Union members “have to get involved with other groups,
social justice groups. First help them with something, then
it’s a whole lot easier” to seek their support, says Gonyea.

Getting on the air is only the first step. A longer struggle
involves staying on. Longtime labor journalist and  photog-
rapher David Bacon, who has hosted “Labor and the Global
Economy” for seven years on Pacifica’s KPFA station in San
Francisco, makes a point of ensuring union leaders reinforce
community support for a worker-focused program.

“In any kind of labor show, you’re never really secure,”
says Bacon. “Having labor people talk to radio people for
support once you’re on the air” is essential, he says. In the
Bay Area, union leaders “are prepared to fight for the show
and will go to bat for it.” 

The fight for funding
Whether their shows are on commercial or community

radio, producers face a constant fight for funding. 
“The mistake I think people make when people do some-

thing like this is thinking that unions have enough money
to carry it,” says McTaggart. “Unions have many demands,
and you actually get a better audience if it’s not carried
alone by unions.” 

Cleveland’s “America’s Workforce” relied on the union-
friendly BMA Media Group to underwrite the show for the

Continued on p. 7
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UPPNET National Executive Board
President: Howard Kling, producer Minnesota at Work, hkling@csom.umn.edu
Vice Presidents:
Judy Ancel, producer Heartland Labor Forum Kansas City, MO,AncelJ@umkc.edu
Carl Bryant, producer Letter Carriers Today TV 214, San Francisco,

carltv214@aol.com
Wes Brain, producer OPEU Productions, Ashland, OR, brain@mind.net
Leo Canty, producer First Tuesday, Connecticut, unionleo@aol.com
Fred Carroll, former pres. UPPNET, Los Angeles,
Larry Duncan, co-producer Labor Beat, Chicago, lduncan@igc.org
Frank Emspak, co-producer Labor Radio News, Madison, WI,

emspakf@workers.uwex.edu
Simin Farkhondeh, producer/director Labor at the Crossroads, New York,

Sfarkhondeh@cuny.edu
Bill Fiore, producer Bay to Borders, Northern California, ufcw101@igc.org
Julius Fisher, producer working tv, Vancouver, Canada,

julius_ fisher@bc.sympatico.ca
John Hamilton, WORT/Access 4, Madison, WI, Nonfictin10@hotmail.com
Ken Nash, Co-producer Building Bridges: Your Community and Labor Report, WBAI

Radio, New York, knash@igc.apc.org
John See, 612-624-5020, producer, Minnesota at Work, jsee@csom.umn.edu
John Speier, 616-375-4638, producer, Solidarity, Acclaimvideo@igc.org
Steve Zeltzer, producer Labor on The Job, San Francisco, lvpsf@labornet.org
Myoung Joon Kim, participating international observer, Seoul, Korea, 

LNP89@chollian.net
For more information about UPPNET:
UPPNET: c/o Labor Education Services • University of Minnesota • 321 19th Ave.
South, No. 3-300 • Minneapolis, MN 55455 • 612-624-4326
e-mail address: jsee@csom.umn.edu
UPPNET News editor: Larry Duncan, lduncan@igc.org

UPPNET OBJECTIVES:
1. To promote and expand the production and use of television and radio

shows pertinent to the cause of organized labor and the issues relevant to
all working people.

2. To establish and promote the general distribution and circulation of this
programming.

3. To address issues regarding the media and its fair and democratic use and
accessibility by labor and other constituencies generally.

4. To encourage and promote the preservation of television and radio broad-
casts pertinent to labor.

5. To establish a code of ethic governing television and radio 
production practices and other such matters UPPNET may determine as rele-
vant to its work.

6. To require all productions to work under a collective bargaining agreement,
secure waivers or work in agreement with any television or movie industry
union having jurisdiction in the area.

www.mtn.org/les/

US & Canadian Labor Broadcast Programs*
Show Title, Producer, City/Station, Phone No.
Fighting Back, Ralph Kessler, Berkeley, CA, 510-845-9285, KUSF 90.3 FM
David Bacon on Labor, David Bacon, Berkeley, CA, 510-549-0291, KPSA 94.1 FM
Labor Line, Steve Zeltzer, San Fran., CA, 415-282-1908, SFLR 93.7 FM,
Working LA, Henry Walton, Panorama City, CA, 818-894-4079, KPFK 90.7 FM
Talking Union, Larry Dorman, Rock Hill, CT, 880-571-6191, WATR 1320 AM
Labor Express, Wayne Heimbach, Chicago, IL, 312-226-3330, WLUW 88.7 FM
Labor Beat, Larry Duncan, Chicago, IL, 312-226-3330, Chan. 19, cable tv
Illinois Labor Hour, Peter Miller, Champaign, IL, 217-337-5174, WEFT 90.1 FM
AFSCME On-Line, Dan Hart, Dorchester, MA, 617-266-3496, cable-tv
Heartland Labor Forum, Judy Ancel, Kansas City, MO, 816-235-1470, KKFI 90.1 FM
Minnesota at Work, Howard Kling, Minneapolis, MN, 612-624-5020, MCN Cable
Building Bridges, Ken Nash, New York, NY, 212-815-1699, WBAI 99.5 FM
Communique, Bill Henning, New York, NY, 212-228-6565, WNYE 91.5 FM
It’s Your City, It’s Our Job, Pat Passanilin, New York, NY, 212-815-1535, WNYE 91.5 FM
America’s Work Force, Jerrod Sorkey, Eastlake, OH, 440-975-4262, WERE 1300 AM
Boiling Point, Michael Wood, Cincinnati, OH, 513-961-4348, WAIF 88.3 FM
Talking Union, John Lavin, Norristown, PA, 610-660-3372, WHAT 1340 AM
Labor on the Job, Steve Zeltzer, San Fran., CA, 415-282-1908, BUT Ch. 29 cable
Rhode Island Labor Vision, Chuck Schwartz, Cranston, RI, 401-463-9900, Ch. 14, cable-tv
Solidarity, John Speier, Kalamazoo, MI, 616-375-4638, Cable Access
Talkin’ Union Labor, Rick Levy, Austin, TX, 512-477-6195 internet radio
Which Side Are You On?, Hal Leyshon, Middlesex, VT, 802-223-4172, radio
Radio Labor Journal, Bil Borders, Everell, WA, 425-921-3454, KSER 90.7 FM
Labor Radio News, Frank Emspak, Madison, WI, 608-262-2111, WORT 89.9 FM
LaborVision, John Webb, St. Louis, MO, 314-962-4163, DHTV,
Labor at the Crossroads, Simin Farkhondeh, New York, NY, 212-966-4248,

CUNY-TV cable, ext. 216
OPEU Productions, Wes Brain, Ashland, OR, 541-482-6988, cable-tv
Labor Link TV, Fred Lonidier, La Jolla, CA, 619-552-0740, cable-tv,
First Tuesday, Leo Canty, Connecticut, 860-257-9782, cable-tv,
Letter Carriers, Carl Bryant, San Fran., CA, 415-885-0375, Today TV 214, cable-tv,
Springfield Labor Beat, Jim Hade, Springfield, IL, 217-787-7837, cable-tv
The Price Paid, Gene Lawhorn, Portland, OR, 503-282-9541, KBOO 90.7FM
726 Express, Stewart Ransom, New York, NY, 718-761-6681, Staten Is. Cable
Rank-And-File, Larry Maglio, New York, NY, N.A, Staten Is. Cable
Labor on the Line, David King, Portland, OR
working TV, Julius Fisher, Vancouver, BC, Canada, 604-253-6222

*This list may not be complete. Additions contact:
UPPNET News editor Larry Duncan at: lduncan@igc.org

WorkWeek needs video segments
WorkWeek the show on Free Speech TV needs your 
segments. The 28 minute show uses 5 minute segments from
throughout the US and around the world. If you are inter-
ested in contributing a segment contact producers:

Steve Zeltzer: lvpsf@labornet.org
Carl Bryant: carltv214@aol.com

first year, until it brought in enough on its own to pay for the
airtime and host’s salary. Now the show receives approxi-
mately 50 percent of its funding from unions, while getting
key advertising dollars from corporate sponsors. McTaggart
says the program has a waiting list for national advertisers.

For community radio shows, station fundraisers reflect
local support. Although staffing costs typically are not an
issue—most staff members are volunteers—it’s clear that
the amount a worker-based program raises during funding
appeals can determine a show’s longevity.

“Station managers or whoever the ultimate decision
maker is have to be convinced there’s an audience out
there,” says Paul Krell, UAW public affairs director. The
UAW’s i.e. America Radio

Network produces pro-working family radio program-
ming marketed to radio stations nationwide and is streamed
live on www.ieamericaradio.com. Show hosts Juline
Jordan, Mike Malloy and others also appear as guests on
national television, including CNN and MSNBC.

“I have the support of most of the unions in Houston,”
says Gonyea. “The show is a bridge between groups, unions
and others.”

Turned on to worker radio Continued from p. 6

LaborFest 10th
Anniversary Celebration
“A War On All Fronts”
For Information on LaborFest

2003 Schedule, Go To
www.laborfest.net 

Continued on p. 8

http://www.ieamericaradio.com
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Labor Donated

WE’RE THE ONES PUTTING
WORKERS’ STORIES ON RADIO
AND TV –SUPPORT US, JOIN US.

UPPNET
c/o Labor Ed. Services
Univ. of Minnesota
321 19th Ave. South, No. 3-300
Minneapolis, MN 55455

Fill out the following form, and mail to address below:

Name:

Address:

City, State, ZIP

Union or Org.

Position, if any:

Phone no: e-mail:

Amount Enclosed: $

Mail this coupon (make check to UPPNET) to: 
UPPNET, c/o Labor Ed. Services, Univ. of
Minnesota 321 19th Ave. South, No. 3-300
Minneapolis, MN 55455

In its first fundraising drive, “Voices at Work” broke the
record for the amount raised by a new local show.

All about workers
During the 10-day West Coast lockout of International

Longshore and Warehouse Union members last fall, Bacon
took his cell phone to the docks to interview workers for
day-to-day updates. “We want to show what's happening
to people where they live,” Bacon says. “That's what's so
exciting about radio—you have the ability to do something
that's immediate.” 

“We really do try to put the voice of working people on
the air,” says Judy Ancel, who has coordinated the weekly
“Heartland Labor Forum” radio show in Kansas City, Kan.,
since 1989.

The forum is co-sponsored by the University of
Missouri's Institute for Labor Studies and Longview
Community College.

In the end, union-backed radio programming reflects the
union movement’s singular mission:

“We’re about helping people find their voice,” says
Bacon. “That's what unions are about—helping people find
a voice at work.”

www.aflcio.org/aboutaflcio/magazine/0503_radio.cfm

❑ Yes. Subscribe me to one year of 
UPPNET News (a quarterly) for $15.

❑ I want to join UPPNET. Annual dues 
are $30, which includes a year’s 
subscription to the newsletter.
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For UPPNET News back Issues:
www.laborbeat.org/3/uppnetnl.htm

http://www.aflcio.org/aboutaflcio/magazine/0503_radio.cfm
http://www.laborbeat.org/3/uppnetnl.htm

